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Nonce Paolini 
Chairman and Chief Executive Officer of the TF1 group

From a television channel with unique leadership 
status in Europe, TF1 has become a strong group 
with four freeview channels and 12 pay channels, 
including LCI and Eurosport, and a frontrunner 
in the digital sector with MYTF1. The company 
now boasts a range of publishing subsidiaries, 
working in shows, music, games and licences, 

and a high-performance retail division, featuring 
Téléshopping and Place des Tendances. 

TF1 has made this transformation with one single 
aim in mind: to inform and entertain all audiences 
with premium quality. 

TF1 is close to its audiences. It is an accessible and 
committed group that backs community-minded 
organisations and upholds diversity, as demonstrated 
by the Group’s Diversity Label certification. 

Welcome to the world of the TF1 group.  
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Nikos Aliagas was voted «Digital Personality of the Year»* for his commitment to and influence
in the social networks.

*At the first Social Media Awards organised by NPA Conseil in December 2012.
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tF1 works in diverse activities for the 
entire French population with a core 
business, television. 

televisioN iN

UNiveRsal

meetiNG

AppeAl

All needs 
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TF1 has been the number-one French TV channel 
for over 25 years* on the strength of top-quality 
programming – including headlining events, 
the latest and greatest shows and instantly 
popular new content – and thanks to its faithful 
audiences.

*22.7% audience share all categories combined in 2012 
(Source: Médiamétrie-Médiamat).

The TF1 group’s television offering meets the needs 
of all viewers with four freeview channels, including 
HD1, launched in late 2012, and 12 theme channels, 
including Eurosport and LCI. 

claire chazal, 
Gilles Bouleau and 
Jean-Pierre Pernaut 
anchor the most-watched 
news programmes 
in France. 

Bachelor, le gentleman célibataire recently made 
its big comeback on Nt1.

eurosport broadcasts 120 different sports on 
all screens and five channels, commented by the 

leading experts and available in 20 languages. 

hD1, a new arrival on Dtt, is the first freeview channel 
dedicated to storytelling in all its forms. 

the major new series No limit – luc Besson’s first creation for television – put in an excellent 
performance, drawing 7.3 million viewers on launch in November 2012. the success was 
extended through catch-up tv, DvD and voD. 
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sous le soleil de saint tropez, the spin-off of the legendary series, airs on tmc. 

carrie, the heroine of Unforgettable, has clearly not “forgotten” about audience appeal.



tF1 won the Best Digital Footprint for a tv channel prize at the 2012 social media 
awards for the innovative achievements of mYtF1 and the channel.

For maximum 
responsiveness, 
the metro freesheet 
publishes its content 
on line first and then 
expands on it in the 
print version.
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a steP aheaD oN NeW 

iNcReasiNGlY

viewing behAviour 

sociAl

TF1 viewers can watch television in a 
new way, whenever and wherever they 
like, enjoying access to news and first-
air programmes in France. The Group 
innovates constantly to bring its audience 
services that make life easier and 
anticipate future viewing behaviour.

The Group has strong presence in the social 
networks, and encourages and covers this 
activity in its television broadcasting. TF1 took
a new step forward in 2013 with the launch of the 
new Connect function, bringing audiences the first 
real synchronised second-screen experience.

innovation is the watchword across the tF1 group. 

PRioRitY oN 

tv viewers use the connect function on mYtF1, launched for the second season of the voice, 
to interact and play in sync with the show they are watching.

the tF1 group has a community of 15 million fans in the social networks. tF1 is the leading media on the web in France, with 1.3 million videos 
watched in 2012 (source: médiamétrie/Netratings video panel).

mYtF1 voD has a catalogue of over 4,000 videos.
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oRiGiNal PRoDUcts 

the BiGGest Names 

And licences

in distAnce selling 

TF1 proposes a broad range of 
developments, merchandising 
and licences based on its biggest 
programmes and the hottest brands. 
The Group also sells its own products 
and endeavours to give a new lease 
of life to classic names such as 
Mille Bornes  .

Distance selling, bolstered by the Group 
for many years with Téléshopping, has 
gained a new lease on life with e-tailing. 
TF1’s VOD service is a further way for 
people to enjoy the best products without 
leaving their living room.

Foresti Party as much as you like with the DvD.

in broadcasting and beyond, the Group proposes the biggest 
French and international brands in all their forms.

UNexPecteD

For its 80th birthday, Babar, broadcast on tFou and featured in a range of merchandising, 
was honoured by a “one-man” exhibition at the museum of Decorative arts in Paris. 

le cochon qui rit, a 100% French game that defies generations.

Barbapapa, the licence champion for kids… and adults, too. 

With masterchef merchandising, fans get all the recipes. 

Place des tendances: over 200 brands online for fashion addicts.

R
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creating, producing and partnering, tF1 supports artists,
films and the biggest events. 

a WoRlD oF 

cReatiNG

cReatiNG

emotions

events
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TF1 backs numerous films (co-productions, 
rights acquisition and distribution) and has 
also fostered the development of French 
and European animation through unfailing 
support for over 20 years. 

TF1 works behind the scenes to put artists in 
the limelight. The Group co-produces major 
musicals and partners a broad range of events 
and exhibitions. 

Nolwenn leroy’s latest album, 
co-produced by tF1 musique, 
celebrates all things Breton. 

set sail for a journey through time with the titanic exhibition, 
now showing in Paris. 

amour, 
winner of the foreign 
film oscar, 
is available on DvD.

1789, les amants de la Bastille, won best musical at the Globes de cristal awards. 

tF1 Films Production co-produced the most successful film of 2012 in France, with more 
than 5 million ticket sales for alain chabat’s marsupilami (sources: ecran total – cNc).

What’s in a Name?, a tF1 Films Production co-production, was a major box-office 
success in 2012 and also won two césar awards. 10 - Welcome to the WoRlD oF the tF1 GRoUP
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oNGoiNG  
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Bringing viewers an accessible offering is a 
point of honour at TF1. The Group consistently 
works to raise viewer awareness of the 
causes it feels strongly about, including 
environmental protection, the respect for 
diversity and support for a number of charity 
organisations. 

TF1 is an open and accessible group that 
constantly seeks to dialogue with its audience, 
through new technologies or by going out to 
meet the public as part of numerous campaigns 
organised across France.

more than 10,000 job contracts have been signed since
the launch of Une semaine pour l’emploi in 2009. 

tF1 rolls out real-life initiatives on a range of social issues and creates 
close relationships with its audiences. 

DaY-to-DaY 

the tF1 Foundation partners team Jolokia, the first mixed crew – in terms of gender, background,
handicap and age – to compete in the most prestigious ocean-going races.  

Discovery. Wonder. awareness. Ushuaïa tv. 

tF1 supports the les Restos du coeur charity every year.

the tF1 & vous website is a place for dialogue with the public. 

lci broadcasts a sign-language news show every day at 8 pm. tF1’s 2012 summer tour drew 100,000 spectators in 11 French towns. 12 - Welcome to the WoRlD oF the tF1 GRoUP
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Freeview television

televisioN otheR activities

aDveRtisiNG

oN the WeB

Pay television

theme sites

e-tailing

TF1’s on-demand multi-screen offering (computer, 
connected TVs, mobiles, tablets) is the market leader 

Brand agency and publisher of music, entertainment, 
games and collections, consisting of tF1 licences, 
tF1 Games-Dujardin, tF1 Publishing and tF1 musique

FReevieW
chaNNels

theme
chaNNels

RaDio

WeB - coNNecteD tv - 
moBiles - taBlets

FReesheets

The Group’s internal production business 
(excluding TV news shows and programmes)

Co-production and pre-purchases of feature films

No.1 plurimedia 
advertising entity

No.1 video publisher and VOD service in France 
with a 4,000-title catalogue

Purchase and sale of audiovisual rights

A leading player in distance selling

No.2 national daily newspaper with 8.7 million 
readers and a presence in 36 cities and on the web

Events agency and communication consultancy

Advertising department of TMC and NT1

Sources: ONE 2011/2012, LNM 15+ Brand Regular

News site from the most powerful news team 
in France 

Most distributed VOD platform in France

the tF1 GRoUP

* *

*owned 50/50 with M6
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Publication e-accessibility

Publication e-accessibility

e-accessibility publication 

e-accessibility publication

This publication is accessible to blind and 
visually-impaired people on our website:

www.groupe-tf1.fr

Please do not litter


